(CITY NAME)

GRAFFITI TIPS FOR THE MEDIA

DO:

· Highlight the City’s success against graffiti vandalism.  Reason: To give the residents of Omaha a sense of pride in their community. 

· Photograph or video graffiti vandalism out of focus, from an angle or almost completely removed.  Reason: To prevent the vandals from getting the recognition they deeply desire.

· Photograph or video city staff from behind or the side.  Reason: To prevent the vandals from knowing their identity.

· Encourage your audience to report graffiti on public property to the Graffiti Hotline to be removed.  Reason: Staff will remove reported graffiti that lowers the quality of life in a neighborhood.

· Encourage your audience to call the Graffiti Office to sign up to get free supplies so they can remove graffiti themselves.  Reason: The City can’t keep up with the graffiti vandals.  They need the help of its concerned residents to win the war on graffiti.
DO NOT:

· Identify neighborhoods where residents are working hard to stay graffiti-free.  Reason: Vandals will see this as a challenge and will want to show that they can’t be stopped and will target that area more than ever.

· Give the exact address or location of building that has recently been tagged and/or cleaned.  Reason: It will make that building vulnerable to more graffiti in the very near future.
REMEMBER:
The graffiti vandals are after the fame of having their marks up for all to see.  When you give them the exposure in your newspapers or on television, you are feeding right in to their deepest desire.  Please don’t do it!

